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WHY THOUGH?

+* Small businesses do not get sufficient exposure

¢ Concentration of ventures in one place

+* The small start ups that still lack even the slightest of presence in market are the

target
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How do we approach this problem? What are some alternatives? What doesn't work?
What are the ground rules? How can we innovate? What could go wrong?
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How does this make us feel? What works? What do we know?
How will customers feel? What are the benefits? What does this tell us?
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